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The value of flexible planning

The four loyeuts below demenstrate the majer paint of this lessan: You
should opproach esch design problem from mare thon ore peint of view.
By trying different spproaches you con discover the one that is the best
wluticn ta yeur problem. Any one of these salutions might be uwied,
depending on the efect thal seems moul oppropriate.

Develop the habit af flexible ond creative thinking ond plonring. It
will help you become a better dasigner.

A MAMN ALOMNE

We might make the head huge ead deminant like this, with the elemant
of loneliness reflected in the wvery small type.

a man alone

Turning the kead sidewoys has shock vaolue —it suggests o lonely man's
fealing of dislocotion.

man
alone

Or reverse the proportions and Feature the fitle, while the small head of
the bottom gives the feeling of isclation,

a man alone

The head aad title are really “olone” when we isclale them ke this, The
twe small elements are lost in the vast space of the background.




Specialized design

In the last two lessons we showed you the basic principles of
design and lavout and how vou can use these principles crearively
te solve many dilferent design problems,

In this lesson we'll continue these demonstrations but focus
more attention on the creative application of these principles to
a wide variety of practical problems which you are likely to en-
counter in vour early professional assignments.

We are going to ciphasize the value of viewing each problem
from many different angles and making sure that you explore
all the possibilities belore settling on one solution. Like any
ather creative activity, design and layout are largely a matter of
original thinking and visualizing — trving to picture in your
mind and on paper how effective each solution will be — how
means of visual communication.

The broader your point af vicw at the start of the problem,
the better your chances ol handling it successtully, You'll find it
very helpful to question vour thinking amd planning at every
stage of designing. As vou work, ask vourself basic questions. For
example: Is this design really appropriate? Does it relate closely
to the product or service? Is it too complicated for its joh? Do
these textures and shapes or symbols really help express the idea
or are they just meaningless decoration?

Let's consider how such planning and evaluating might be
applied to a specihc problem.

We'll assume that your problem is to design an advertisement
for a large foad corporation. This design might take many [orms,
depending on the purpose of the ad. If the company wishes its
size to be teatured, your first question would be: How can 1 con-
vey this sense of scale? Should 1 use a close-up view of the huge
processing equipment within the factory itsell —a view of the
huildings to fill the layout space — a stylized map showing the
scope of the company’s distribution — a picture which highlights
the large number of employees or customers — a device to show
that the company's yearly volume of products is greater than
that ol a city block, or some similar comparison of size? Any one
of these design ideas might be considered if size is the crux of
the message.
might [eature the care with which thev are tested. You could
show a view of the laboratory or use diagrammatic designs to
emphasize the care used in mixing the ingredients. Or you might
place the ciphasis on nature’s purity, which is maintained in
the product, and show healthy fields ot corn ar wheat rippling
in the sunlight.

The appeal might be a more emational one — perhaps directed

at the value of the product to the growing children of the coun-
try. Here, the design emphasis might be on a healthy child or
children. Or you might [eature a view of a family at mealtime,
or some similar subject with which the viewer would readily
identify himself.

The basic thought herc is that there are many ways to ap-
proach ecach problem. The time you spend in considering the
value of each approach is [ar [rom wasted — actually it leads to
a better amd a faster solution in the long run.

In almaost every case vou will find voursell working within
certain limitations. You will be required to use a specified
amount of copy and a specihed headline, Your design or illus-
tration must be planned with these requirements in mind. In
this lesson vou will see such restrictions are not really handicaps
il you approach the problem with thought and inventiveness,
You will see, too, that certain jobs such as booklets, magazine
covers, hoak jackets, or paperbacks have their own particular
requirements which you must conlorm to. Here again, it is
fundamental that you understand and accept these limitations
if you expect to work successfully in these areas.

Throughaut this lessan, as throughour the whole Course, vou
will find that common sense is just as important as a knowledge
af art in solving your problems. Far from interfering with yowr
creative talents or your aesthetic interests, the commaon-sense ap-
proach of carcfully thinking out and analyzing your art prob-
lems can make the difference hetween your hecoming a highly
successful or a mediocre artist. Preliminary thinking, tor most
professionals, is one of the most intriguing areas of the whole
job. This applies to design and layout as well as to picture making.

Whenever you sit down to work at an assignment, bear in
mind that vou must try to extract as much meaning as you
possibly can from your design. Don't settle for a design that is
just a pleasant decoration — work on it and refine it until it
expresses the subject with great clarity. ‘T he design must clearly
communicate ifs Own message — 3 message sometimes much
stronger and more compelling than the copy itzelf.

The results of vour wark will be in direct relationship 1o the
¢ffort vou expend in aeating and planning. Before there can be
a good design there must be good thinking. So start every job
by considering it thoughtfully. Ask yoursell: What technique
would be most suitable [or this subject or effect? Can 1 apply a
symhal effecrively? How about an illustration? Wauld typogra-
phy alone be the best answer? Il you can make a habit of this
inquisitive approach you will find vour work intrigning — and
the final design a clearer amd more meaningful expression of the
idea you set out to put down on paper.
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Paperback book covers

One of the most remarkable developments in Amcrican pub
lishing in the past few decades has occurred in the field of paper-
back books. Many firms have entered this ficld, enlarging its
scope tremendously. Their publications, covering a witde range
of literature and information, provide a creative opportunity
for a large number of artists.

At the beginning of this period of growth there was consid-
erable misrepresentation in cover designs. In hetion, for exams-
ple, there was a strong tendency o atrrace attention by featuring
a lurid picture of sex or vivlence on the cover. Gradually, pub-
lishers became convinced thar their product could be presented
with more dignity and less sensationalism. As a result, today’s
cover tries to reflect the charucter of the whole book — give the
customer a truthful idea of whar the book is about,

This change in attitude and the growth in the range of sub-
jects have enabled the designer to contribute his special think-
ing and skills to the cover field. The racks of paperback books
in today's stores show a limitless variety of approaches to cover
designs. Realistic illustration is still found m a gennl proportion

Cowrtesy Simon L Schoster, Inc.

.J. PERELMAN

UNDER THE
SPREADING
ATROPHY

OO 3¢ 51—

Humor i1 the keynote of this caver design. Ben Shohn's digwing and highly perianal

lettaring are perfectly soited to go with This bock of fight humorous euoys.

of covers, but along with it are designs camposed of abstract
shapes. stylized drawings or paintings, symbols, or wholly of
type or lettering — all reflecting the character of the books.

Paperbacks have certain special requirements and sometimes
the publisher adds his own, Since the books ollen stand on
shelves, the title and author’s name must appear on the spine
{hound end) of the book. The publisher may alsa insist that the
title go at the very top of the front cover to be sure that it is
easy to see. Almost any technigque or medium may be used for
these cavers, but keep two main points about their reproducton
in mind. Paperbacks are printed on high-speed presses and the
cover is usually greatly reduced [rom the size of the original art.
This means that minute derails of color, drawing. and technigque
tend to be lost in reproduction — another reason for directness
and simplicity in your approach to design.

An ideal cover is one that atrracts the viewer’s attention and
stimulates his curivsity enough to make him pick up the book,
read its sales blurh, and flip through a lew pages. 1f vour cover
does this, it has done its job. The rest is up to the author.

Ceaurtery Random Houte, Inc.

The Iceman

=== E

" winner of the Hﬁbﬂ_m_?ﬂ lterature

Gime®

A Modern Library Paperback

This cover by Crorge Giuti symbolizes the sardid charocters in O'Meill's play. The
design, which is stripped fo its evsentiols, shows o line-up of chorocters at a bar.



This classleal zolumn fits @ wvertieal
loyout perfectly. The cover, printed
in block ond white,
auptare quality which refiects the title
of the baak.

ha: a cold,

The ward “madern™ in the fitle wos
the starfing point for thi design. The
irregular shopes (printed in bright
orange, viclet, and block) crecle o

strong contemparary fealing.

How the basic principles of
layout apply to book covers

As we discuss special design problems and their unique vequire-
ments, keep in mind the basic layour principles discussed at the

very beginning of these lessons on design and lavaur,

These four

examples demonsirate how valuable those principles can be in

planning cover designs.

Courtesy Doubleday & Ca, Inz,

G5e

ELAMAIE § 5

Courtesy E. P, Dutton & Co., Int.; Reynold Rufim, Artipt

1 %e
Lackeround
of Modern

Loelry

So prewaliind eispl 00 I
saocet aad Moogkehaests of
cealemponey poelny

D 47 A Dutton Fuerpeie Pipsrtack 508

Courtery E. P. Cutton & Cau, Int.; Seymeeur Chwast, Artist

A brifans wxsiee (hat bs bath 2 dastic
of the Uncgeln novel and 24 B
Eard-wdrhm Prsdem Rutsie blersture

Eugene Zamiatin

0 39 - & Dwme Errrpnm P

Courtesy Vinrsge Baoks, Inc.; Paul Rand, Artist

A History
of Russian Literature

From fis Beginnangs to 1900

D. 8. Mirsky

Francin J. Whatfeeld

Here's o fine exomple of the com-
bination design, The four hands form
a white cross which contrasts slarkly
with the block bockgreund. The title

forms the center of this cross design.

The simple black shope of thiy typi-
cally Runsian dome is peifect for the
subject. The motif that decorotes the
bass odds interesl to the bold cen-
tered design.
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A variety of book cover designs

Reproduced by perminsian of Miw Directicns

Courtesy Frederick A Prasger, Inc

animal couﬁship

This picture shows the who!
suggest the subject, o book on Greek mythalogy. Mote that gven theugh the spine breaks vp
ore head, bath front and back cavers are inferasting ond well composad when viewed separotely.

This simple, humorous design features light shopes oa a
dark bockgrourd. The hirds with bil's fouching state the

subgect perfectly.

Courtesy Virtage Bogke, Ins.; Paud Rend, Arip Courtery Meridian Books, Inu

HARRY AUSTRYN WOLFSON

THE PHILOSOPHY OF

pinoza

155 Canaia 213
MERIDIAN BOOKS MG 16

This caver is o fine sxomple of the interesting efects that can be ochieved
thrawgh the use of type alone, The repeated lestars, arronged in o rhythmic

wavelibe pattern, are wnuswval and altractive.

This large poaterlike latter, which symbalizes the word “Revelation,”
wrvai 0f o bockground for the ftitle, the nomes of the authar and pub
lisher, ond a picture of on explosion.



Consrtany Frimd

NIGHTWOOD

pJUNA BARNES

S —

This powerful design is bosically @ pottern of block and white. The
irregular cutling of the silhovetted figure contrasts efiectively with the
straight lines of the deor, end the whale design hos an oir of mystery
and drama in kesping with the title.

Cagrrery Alfred Al Knnpi. I

Shohn's corcern here woi to convey the brooding choracter of
Howtharne, The heavy brows, deepiel eyes. set jow and slightly
bowed head all contribute ta this feeling. Simple brood strokes of
brightly colored woshes ocross the fitle make it stand aut from
ather titles on the book radk,

Couttesy Virtage Bocks, loc.; Paul Rand, patist
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AVintagaBoekcigaiy pbished by Alred A Kacol o 85108l Camada
This very tlaver use of two striped patterns depicts the book title
wilh impoct and clarity. The horirental stripes on the fowr iugpest o
prisoner’s wil and the verticel bors o prisan eall. The idea is given
fyrther meaning by the sfaring, vocuoul eyes

Courtery Alfred AL Kneof, lae.; Paul Raad, Artist

ot s Alome

@ novel Gy Daid Karp
author o Ont o Al Honorable Mia

This design alia reflects the title — o strang feeling of oloneness s
created by the single circular head swrrounded by empty sguaresn
Thke fitls and outhor's nome ore contained in o strap of paper,
whoie torn edge adds textural intarest to the design.



. =20

Famous Arfists Course

Specialized design

The magazine cover -
its function and design

The magazine cover must perform several very important functions:

It must stand out from its many competitors on a crowded newsstand.
It must appeal to the reading audience for which it is published.

It must reflect the magazine’s editorial policy and its contents.

It must maintain a familiar image for easv recognition by the public.

It must be in good taste, so it will it into the surroundings of a hame.
It must have the aesthetic properties of a work of art whenever possible.

The magazine cover should always reflect the character and flavor of the mag-
azine, so that it will appeal to the audience for which the magazine is intended.
For example, The Saturday Evening Post and Life are aimed at middle-class
readership — their contents and cover situations must have a general mass-audience
appeal. The New Yorker, on the other hand, is designed and edited for a so-called
upper class or more sophisticated and intellectual audience. McCall's amd The
Ladies’ Home Journal are created primarily for women and their needs and
are known as “service’” magazines. Vogue and Harper's Bazaar are high-fashion
women's magazines, while magazines like Graphis, Art News, American Artist,
and Architeciural Forum obviously have special audiences.

The two most important elements in a magazine cover are the logotype or name
of the magazine and the illustration ar design.

The method of the magarzine's distribution has much o do with the placement
of its title. When magazines have their principal sale on newsstands, the logotype
must always be on top for visibility and impact. The logotype plays much the
same part that the trademark does in projecting a corporate image and identify-
ing a product, so it is an integral part of the magazine cover. Life and The Satur-
day Evening Post are excellent examples of magazines whose titles are carefully
positioned for newsstand visibility.

In the case of certain magazines whose principal distribution is through sub-
scriptions, the designer has much more leeway in creating his cover designs, since
these publications do not have to fight to be seen on a newsstand. Graphis, Interiors,
or other highly specialized magazines with limited audiences are good examples.

Because, in most magazines, the size and position of the logotype are fixed, the
designer cannot alter them. He must plan his designs so that the impact and
effectiveness of the logolype are not weakeneid. Above all, he should aveid work-
ing the logatype into his design so that it becomes lost or confused. Remember
that the magazine name must always be clearly visible and easy Lo read.

Assignments to do cover designs for major magazines arc usually given to pro-
fessionals who can be depended upon to apply their knowledge and experience
to such jobs successtully, This is as it should be. However, rhere are wany oppor-
tunities for cover designs in other areas — for example, there are literally hun-
dreds of trade magazines ol every conceivable desaiption that are a fertile ficld
for the creative designer. Program covers for all types of events, games, dances,
[airs, school cancerts, etc., offer an excellent training ground for the beginning
designer to make use of all his inventiveness and talents.

O the next three pages we show you some examples of magazine cover designs
and explain the principles involved in creating them. You will find it very helpiul
to examine the covers of many other magazines and relate them to the editorial
policies, content, and audience af each onc.



Courtery Trha Condd Mt Pubdications, Inc.

House & Garden

FIVE OUTSTANDING SMALL HOUSES

13 Ltk yomll bove o lve mich
Littde foriere treasuies 1 per i v apretod plares

Wk -&mmiﬂq&ila}mhh\;mﬂ

House ond Garden: This magarine oppeals to prople interested in the
heme oad woys to maoke it smorter ond more efficient. Ity covers show
ottractive intericrs or exteriors of homes or somelimes gbrd‘fl‘ll The
logotype is prominant for newsstand irpoct.

Courtesy Harper's Beraar; photo by Eichard Avedan

WIDE-EYED
VIEW
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Horper's Boraor: This magazine features the latest in high-style wamen's
clathes. Its coveri muil reftect lvawry, leisure, ond smartness. This ore
wizs 0 low-wungle shot of o foshion model, whose sunglasses, scorf, and
pose mive her on epproprictely elegont, sophiticated oir.

Courtesy of innerfinrs; Whitney Prications, \nt.
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Interiorss Although Inferiors contoins subject matter similor to Howie and
Garden,
intericr decorators ond designers. Hoce it i sold by subseription, i
logotype man be incompicwous, oz here.

its covers ore plonned for o more sophisticoted ovdience —

@ By permisrion of Esguire Magatine

PERSLE, e

acquiTE

THE MAGAZINE FOR MEN

FAETS: THE | ARGSTOCRATR: BOALD
THE TOUREST MEVER 5228
LGNDON: INSID VIEW OF
BULNNERS ND MARSHHS
BOME: A& ST0RY

B JOHN [EEVER

AND (THER SCENES BY
PLEERTO MORIGA ,
MALCOLM MusaERIDGE,
IRDRE MUIRDE,
LAARENCE DUSRELL

Erquire: This is o men's magarine whith frequently devoles on entire
ittue to o single theme — in this cowe, trovel in Europe. The carpet (bright
red in the eriginal] ties in with the headline, The simplicity of the
design, with tha omple white spoce, gives it sfrong newsstond impact,
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The cover reflects the character of the magazine

2 The Curtiy Publiskisag Ca

The maturday Evening Mickey Cohen:

I)()qu The Private Life of a Hood

By Dean Jonnings
seplember 20, BGE -

SEcuE

The Sclerdoy Evering Past: This is Americe’s beit-knawn lomily magorire
ond its caver illustratians are always tailered for o paopular mazs audisrce
oppeal. Realism is essential and o is a cress seetion of human roture,

preferably on the light end even bumorows side.

Courtesy Thi Reporter: Gregesia Prestaping, Artlor
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THE Bl]S'IUh
The Detroit '\nhsdm.i
JEADIE AIADCY ST LOUIS POST ﬂHFh

The Reporter: This i3 o rews magorire. Eoch e contoins topical arficles
thot relate do current condifions ond problems on the aatiaaal and infer
notizral seene, This cover, with the Capitel se! ogainit o montoge of

| "COVERNMENT GRADED A §

e -

rewipopers, reflects the featured article, “Gevernment by Fublicity."

Courrery MaeCall's

Ingrid Bergman A _
e
story T lon o ionde s, (%
=

WHAT YOU HAVE A RIGHT TO EXPFECT FROM YOUR DOCTOH

McColls: This publication typifiss the group known ox "service” mage-
zines, which ore oimed clmost entirely at the interests ond needs of
women. The covers epitomize this point of view. The logotype is lorge
and clear for guitk newsstond recognition,

Cowriesy Graphis Fress

I

i,

Graphis: This is an international journal ¢f graphle and opplied arl. It
i sold almast entirely by subseription to ortists, designers, and art diree-
tors. ls tevers feature sephistiecated deslgrs such os this playisgeord
matnt by o Swedish desigrer.



e BDL[I "1"'
A NEW KIND'OF
GREAT WHITE FLEET
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Lite: Hewss'snd sales are ar impartont port of this megozine’s Business.
The logatype i lorge and baold for gead widbility an the crowded stand.
Realism is an impartont quality in ite covers since, like the Fadd, it s o

mu-audience mogozine.

Ing.; James Chaain, Artip

F.;II YAMNI
CONANT

1700 A TEAR e S S woU LoD = |

Time: This weekly mogozine uies its gover o the major illustratian of it
feature orficle —which is usuolly about @ persen in the news. The typical
cover i w parireil of this perssa with a bockgrousd symbelizing his
coreer ar some phose of il

Caurtery Modern Packaging Magazine | Lester Beall, Artiat

MODERN

- sl

A pplanrey frdey ore mdd
o mnd by the perkzpe.
whet el mairy o b ramy
o i st "ol

in & rorroacded curten
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Madsra Packaging ix a trade mugazine which goas chiefiy 1o monufacturers
of cartans, boxes and ather cantainers. Since if is o subscripfon mogozine,
the caver need mol fulfill the requirements of o competitive newsstond
publication, The designs should be modern to reflect the nome.

Courtesy True Magazine

TRUE Discovers Secret of Firewalking
P Views Bachelors

MADATINE
Y

1™

Trie: This is o man's mogaziee with emphosis on sparts, eutdoor life,
eaciling true stories — things which interest men. The covers reflect this
policy. They usually feature o moment of dramatic eetion or some other
subject with a masuline appeal.
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The poster

Every poster has one main purpose — Lo get its message Lo the
viewer as quickly us possible. Other mediums such as newspapers,
magazines, or hooklets can be seen and read at arm’s length and
at leisure. The poster, by contrast, secks the greatest possible
instant attention.

A poster is usually viewed from a distance and seen while
peaple are walking or driving by (often at high speeds). Above
all, vou must keep in mind where the poster will he shown —
think of the average setting it will be placed against —a busy
corner, a crowded shop window, a mmplirntnl landscape, a
cluttered counter in a store — and design your poster so that it
isolates itself in these kinds of surroundings or locations.

A good poster requires “poster thinking” — thinking which
strips away all nonessentials. It's like writing o telegram instead
of a letter. This means that the poster must he simple —as a
rule, there just isn't time for the viewer to examine details,

In arriving ar this simplicity, be sure that the design is a true
expression of the poster idea. Tt may show just a part of a proxd-
uct or a person, but that part must be characteristic — it should
be quickly and clearly identifiable. The poster may symbolize
something intangible — for example, a feeling of fear. strength,
or gaiety. But whatever it is, however you do it — it must Lie clear.

To be certain that your poster has good visibility, make sure
that the pattern of silhouctigs and values is strong. Remember
the carrying power ol black and white and pure bright colors. If
possible, use a strong silhouctied shape that stands out against a
contrasting flat background. This helps to transmit the idea in

Courtasy Graohis Pren
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In thare bwa sramples we illustrale the difference In oppreach when you design o
magozire ¢over ond when you design o pester. This design was mode expressly for o
mogazine cover. Yiewad of less than orm’s length, the thin wire construction, fthe
whtle pattern of thodows, the teature af the bodkground, ond the detnils are clearly
visible. The variery and subileties In tha design ron be seen, studied, and oppreciated
at this cloee range — but they would hardly be suitable for o paster.

the quickest possible way. 1T more of a background is necessary,
keep it simple — be sure it doesn’t interfere with the center of
interest. A common fault with many posters is that they try to
say too much. Remember that a poster is not simply an enlarged
illustration — and it must often he read in a lew seconds.

The words in a poster must always function as part ol the
design and, il possible, include the advertiser's name in the head-
line. The whole poster should be a unit that is scen and read
simultaneously. Every poster should deliver a clear, fast message,
but there are differences in the appearance and function of dit-
ferent types of posters. For example, a billboard which you elrive
by at 50 miles an hour must be simple enough in design and
short enough in message to be scen at a glance. A poster at a
railroad station can expect more viewing time [rom the passen
gers standing on the platform or looking out of the windows of
a train stopping at the station. This means that the copy mes-
sage can be longer and the design more complicated without
these details going to waste, as they would on a roadside hillboard,

More detail can also be introduced into the design of theater
posters or cards in subways, trains or buses, where prople have
time 1o study them and are actually closer to them. In these
surroundings a design can be quite complicated and still be eltec-
tive. The same reasoning would apply to posters or cards which
are used on store counters or in store windows. There are no
absolute rules here — but deciding whether to use a very simple
or more complicated design need not be a problem if you con-
sider the circumstances in which people will see vour work.

—

| graphis

Here, the same subject iz dmplified inte o beald, herd-hitting design that meets the
reguirements of o paster. The impact depends on the shorp contrast of lene ogainad
the whita backgraund. Mate the lorge aren of bockground weed to 21 off the design
und isalote it This is on eipecially important comideration when designing ouldoor
pasters which must rompefe ogoinst o mullicelored, confused background of buildings
or a lendscope.



The special character of the poster

Couttery Heyblein, Ing.

This picture cppeared in o mogozine od for vodka, Since the reader can In this poster varsion the basiz ideo remoins — the gesture, the waiform, the
examine the illustrotion ot his leisure, the reclism and detoil moke good semse sharp division of light and shada on the fgure. However, note the simplifico-
here. However. if we waonted to adapt it for viz o1 o posfer, we waoiyld hove tion, the emphosis on the eyes cnd cocktail gloss.

to simplify it considerably, o we show at the right.

Reproduced fram Esquire; & by Esquire, Inc.

Mar'n, Ale=ic

This mogozine od for o hat features the rick tones and texture of smooth Here s the some subject, highly simplified for ute ot @ poster. The two hot
weoden kot blocks, The hat itself §s placed sgainit @ dark background that Blocks are enough 1o gat the ideo ocrcss and the design fokes on life ond
sorves lo enrich the whele piclure. This dedign is interesting ond effective — humar with the addition of the eye. See how much more visibility ond strength

well suired far its purposs, this deiign goins by the elimination of the batkground.
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Courtesy Ganeral Matens Corp.

= -3

nimble

as the new

Chevrolet

Courtiny Southern Pacific Co.

Next time
try the train

Snutﬁam Pucfﬁc

Covrtesy Safoway Jlaren. Ing

Safeway's @e
place to buy:.. ..

Cowsrtesy uaker Qats Co.

[nside Americas happiest dogs!

Twenty-four-sheet posters

These posters get their mame from the fact
that they were formerly printed in twenty-four
sheers. Taclay they are printed on larger presses
and fewer sheets (penerally ten) are vsed, but
the name remains in the trade. They are pop
ularly referred to as outdoor pasters or bill-
boards, Since thev are usually seen [rom swiftly
nioving cars, trains, or buses, they must have a
Lold design and a brief message il they are 10
dao their job,

Mimbleness s perfectly wyymbolized by these fes! weoring
ballet slippers wnd bolanced on their taes. The repeated form
ard strang controdt of dork and light give them impact.

Humar {somewhot ironic) I3 the keynole here. The carfoon of
the terrified brokefomming ol i cimed directly ot the
real materdst wha sses this poster while driving cloag the
road in treffic. The expreusien of the foce ond the brodeg
aesture ore all that's peeded to convey the idea.

This poster presents the product simply ard eppetizingly. The
large, fresh, cleon vegetables hove o direct wppeal. The de-
sign ties them in closely with the brief headiine
remeTher Safeway when we thick of vegetobles

mokes wa

This porter alto has humar oy its boss. The design is o litaral
illustration of the headling. The dog frames the produc.



] L]
N
Gﬂﬂd EKHMP‘EE ﬁ{' posier th“‘k g Courtesy Metro Gelduryn Mayer; Gayl Rags, Artie

This i1 & poser odvertising @ motien picture
with @ vislent, dramatic theme. The teasion of
the slory is weggested not anly by the running
figuray but el by the ureven or up-and-down
pattern of the windows ond lettering. MHote
how simple the whole design ia

Courtesy The Daily Mews

This railraad stafion paster Fer o toblsid is o lively, onicoted pleture which reflects the Breery, popularized
charactar of fhe nawspaper. The satting of plgesns ond bench says ety park'’ instantly. The two men arm

frankly “choroctars,’” selected fa emphaosize the pepular oppeal of the papar.

Tovlause-loutrer goined much of kit fame a3 o peinter through
his beautifully designed theater posters. He was one of the
first arfists lo raie poster design o the leval of fing ort. This
it a typleal Tovlouse Lavirec design, with umple flat areas of
colar which create a sense of depth.

Courfeiy The New Yark Times

New worlds u

Everything about this poster i1 corefully planned to reflect the
yariaus charocter of one of the werld's greatedd pewspapers. The
deancut young Americon college boy i1 using his betwean-
dassay time to keep chreast of werld offairs. His eclien of uvn-
folding the newipaper literally illustrates the keadirg at the top
of the ad. The huge store sleps, whith suggest an insfilulion
of learning. form @ daminsat pattern of harizaatal lines.
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Giving the design something exira

Here are a variety of mailing pieces which demonstrate the im
portance of thoughttul planning to good design. Each one of
these pieces is well balanced, makes good use of value, texture,
amd other fundamentals of design — but over and above this it
some novel ar ingenious [eature thar lifts

has something extra
each design above the ordinary. The designers have tried o
make each design, by iself, state the message of the folder, an-

This mailing piece for o newipoper folds cut ints
ten ponels — eoch parel conrtaining o umple tkelch
of wn edvertited product. The drowings are pur
posely rovgh becovie these are primarily symbals
of Frpdg-:rg. advertisad in the mewspoper. Actual
ads in eoch ponel would break up the rhythm of
the falder design — which corists of olternate
|iu1_'.| and dark P..ur.eh_ By contrast, fen ;:mm:h. af
similar value might well hove proved maonctomous

This is alio o fold-sut mailer. The theme is the four sec-
sans — henee the logical uie of four panels Sirce the illus
trationy are foirly detoiled, the fowr ponels pose no
preblem of monoteny, ond there s ma need for alternate
volpes os in the previovs example. The Ggures ond ftree
hove a cansfsient theme in eoch panel, shawing o stoge
of human life ond the corresponding semon of the year.

This is @ clever ond beausifully simple birth ane
nouacemant — o fne example of how much ingen-
jpus thinking can centribute to o svecessful design.

nouncement, or wrapper as clearly and interestingly as possible
— and you can see for yoursell how well they have succeeded.
It is rrue that most mailing pieces are more conventional than
these. We show you these designs simply to make you aware that,
regardless of the size or nature of the job, there is always a place
tor the creative artist whe can apply ariginal thinking to his
problems and come up with something fresh and new.

Caurtesy The Hew Yook Times

Cogrtesy Parks, Daviy & Co.

&, BT RR S et B EREELT RN

Courtasy Al Sherman, Desigrer; Edsran Studio, Phatoarspher
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This i1 the cover of o folder sent to docters by o
pharmoceutical hovie to premate Ity cod-liveroil
tablety for children. A hole is punched through the
cover over soch mauth, reveoling o foble! indide.

Courtesy Jokn Dwvid, Inc. & Eastrean Chernical Products, Ine

cracks
another

love

N

tastes as
good
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Whits's Cod Liver Ol Comcentrate

Whan the felder is opened it looks like this. 5ix pairs of lablets, each in o seporate cellephane wrapper,
are lined vp ot the right. The tablets are cambingd with & humorous drowing of @ frain deiigned fa
oppeal to children. The cord is perforated so that each trein design with ity wrapper of tabilets con be
neatly temaved fram the cord. Heodlines and capy ore on the left half of the folder.

Courtery Holiday NMagazine
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Eleven manthy af the year, Holiday mogatine reaches ity subscribers in o ploin brown wrep-
per. At Christmas, the megorine arrives in o cover which lovks like gift wropping puper and
is desigaed to foke full advantoge of fhe megarine nome and the secien. The repeated nome
it done in gay letter farms of gold and Black (geod color togte for Helidop's oudience). The
letter o in Holiday becomes o glebe of the warld and Christmas decoralions are worked inte
the design of the letiering,

This booklet advertises a new synthetiz wrinkle-proof fiber. The cover is
liternlly broken and erotked to soy in viswol terms whot the copy says
in words. The keadline, “Science crocks ancther barrier,
at the “point of impoct' — oll the crocks lead to ir. It i3 printed an the
inside poge, beyond the cover or “barrier.”

[

is placed right
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Travel photegraphs Loyout pad Lﬂrl‘.'du'r

How to make a layout

In the [ollowing pages we are going to show you how to render
a layout. The layout is the art director’s or designer’s conception
of what the finished printed picee will look like — a “blueprint”
or arrangement of all the art work, copy, and photographs that
appear in an advertissment, a book COVEr, Magazing cover, or
ather means of visual communication. Lavouts have several uses.
Thev are shown to a client for approval so that he may see what
the over-all arrangement will look like. They also serve as 4
puide to the typographer who will set the 1ype, the artist who
will do the finished illustration, and the engraver who will make
the engravings from which the piece will be printed.

For the puipose of our demonstration we will make a layout
of u typical hlack and white newspaper ad containing live ele-
ments which have been supplied to us. These are: (1) our main
lustration — an artist’s finished drawing of a man carrying hag-
gage; (2) the headline “Why Travel Second Class?™"; (3) the ad-
vertiser’s messaze, called “body copy™: (1) the client’s name or
logatype — Pan-World Airways Corporation; and (3) our sec
ondary illustration —a travel phatograph to be selected [rom
several plotographs given to us. These are all shown in the
photo above. In this case we already lave been provided with
the main illustration in finished form but usually it is the layout
designer’s job to suggest the illustration in its rough concept.

We will do our layout in three stages. The first stage is the idea
stage, in which we develop the layout idea by means of thumb-
nail skerches. Thumbnails contain all of the elements of the

Finished illustratian Headline, body copy. cient’s nome

fullsized layout, and in the same proportion, but they are much
smaller. Theyv are made with only enough detail to suggest the
idea on paper. We ty out different approaches in our thumb-
nail sketches until we And the best one for our layout,

In the next stage we enlarge our best thumbnail sketch mto a
fullsize “rough” layour, This rough is usually traced and re-
traced until the elements of the ad are in the exact size and posi-
tion that we want them,

Third, we will do a “semi comprehensive™ layout or “semi-
comp’ (sometimes called a “semi-rough™). This is traced [rom
our rough, and then we refine it and add enough detail to give
the elient a clear idea of what his finished ad will look like. This
is the usual degree of finish for showing lavouts. There is a step
bevond this called a “comprehensive” Iayout which some clients
insist upon. A “comp” is carried 1o a high degree of finish: it
often contains the rype, set exactly as it will appear in the ad,
and the illusiration is rendered by a professional sketch artist.
However, miost layours are presented in a semi-comp form.

There are a varicty of mediums for making layouts: pencil,
pastel, water wolor, charcoal, pendil and wash, colored pencils,
pen and ink, felt pen, cutout paper and many others. Perhaps
the most popular are pencils and pastels. Pastels come in several
shades of grav and a full range ol colors and, with a little prac-
tice, are easy to handle. They can be blended and easily erased.

We will begin onr demonstiation with a variety of thumbnail
sketches in which we will develop the layout idea.



The idea stage —
thumbnail sketches

Here we show you how our loyout 1t developed in o
weries af thumbnail sketches wsing the fve elements that
wa were given, The od is fer an agirline that carries only
first closs pouengers on its jett — hence the headline and
the symholic figure of the secend-closs paunsenger. Yeu
will notice that we use enly enough detail in thess themb-
noils 1o held cur thoughts on paper oz we by different
cpproaches. Before we slorl, we selest sur secondary
illustration — the battam one of the four phetes shown
on the focng poge.

We begin by making the mein illustration very lorge ond
erapping it, But this hali-figure hos only half the meaning
it should hove. Alis, the copy seems too wnimporiont —
the eye trovels frem the heodling through the main illus
tratioa o the secondary one. And the loyout hos o rather
crowded fesling.

Cur second try —we ol keep the moin figure deminant
but we let it lead inte the secord illustration, which now
formy & hockground. However, this seems to confuse the
mesiage. The mon doean’t look “second clow” ensugh.
He might be carrying his luggoge simply becouse ra por-
tar is available.

Here we hove o powerful main illustrotion with the man
silhouetied ogainst while spoce — but we have become 1o
sromared with the idea of his large size that we hove
nat left erough spoce for copy.

How we try odding o new element — o baggage fickel,
which is one of the symbols of travel comfort, Tha iden is
intriguing hut the loyout is crawded and duttered, Per-
hops we con use the ticke! in onsther way.

Hers wo combine the boggoge ticket with the sezondory
illustration. This loyeut B3 monstonous — the main illus-
tration ond the headline and copy ore almeost the same
yize. Alss, with the secondary picture in the shape of &
baggage ticket, it ocquires too much importance. The
loyout is alsa wnbolonced — there’s tos much weight on
the lefr side.

We ohbondon the ticket when onsther thought occun to
ur: Why nat put “iesend dan” in o rubberstomp fech-
piqua? Bub, used this way, the twe wardy are overempha-
sired ond the headlire, oy o whale, is horder to read.
The secondary illustratien is aha tos lorge.

Hore we try @ brugh-seript headline. The secondary illus-
trotien seams to work well —its size ond posifion are
gead. But the fgure wemed warelgted to the rest of the
ad, w0 we placed o gray block behind it This rebs the
figure of impartonce and splits the od, We must try for
greater timplicity.

This arrangement ssems to da the job better thon ony
sther 3o far. It has grester dardty. The main illustration
is large ensugh to attracl the recder, the headline i
related 1o the body text, and the pasifisn of the bec
ondary illustration is fine. This layout it worth developing
. - . but we ere still intrigued with that baggoge ficket

This shows why it dossn’t poy to get corried owoy with @
tricky idea. The boggoge ticket has bren odded to the
layout and all it does is complicate the sitvation, o back
o Mo, B, which we'll enlarge for our fullsize rovgh.
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Developing the rough

Mow we tack the artist's finished illestration in frant of the

We tock the thumbngil sketch in froat of sur camera luside, 3
tomtra levcido ord corefully draw it within the sze in
dicated on the reugh. We draw in the tecondary fllustra-

Oa a 14-by-17-nch pod of light band vimaolizing paper, we 2
whith produces on enlorged imoge that we drow within the
outling on our layout pod. This estoblithes the opprosimale

II drow o rectongle o the exodt size of our newspoper od. Be
sure ta check thiy sire corefully, or your loyoul will Be

sire ond position of every elemant on the rough, (The
camera lucida is exploined in the nest lewon.)

wrang fram this point on,

tign and indicate the heodline ond logotype.

We dlide aur finel rough layaut under a cleon sheet of our

pad of viwalizing paper. We ore naw ready to render

We odjuit thess slements on our rough by troding and re-
our semi-comprehanive,

5 troging onto o wecond and third raugh, subtly changing
yize ard pasition. We then spray with fixative to prevent a more finished laysut

the reugh from smudging

4 From u bock of type foces we szlest the one we want fo
yse [n the finithed od eod roughly estimate the area sur
copy will ectupy ond indicete it on our rough. (Details of

copy estimating oppeor in o later lessan )

Making the semi-comprehensive
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7 We trace the outline that fromes the od, then with o The middle volues ore put in with o dorker groy postel — 9 Mow we put in the dorkest volues in the same monner.
chisel-paint pentil we letter the headline ocross the top. or with o fitlle heovier pressure if you e a pencl. In Then, with chareoal percil, we odd cceents and ensugh de-
either cowe, keep the strokes bread and dor't try for detail. tail to creole the effect we're oiter. We deon up smudges
aroynd the fgure and spray it with Axative.

Meat we put in the lghtest valup of the main illutration
in broad strokes. Postel is being used here.
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WHY TRAYEL SECOND OASEY

With o pencil sanded t6 o fire chisel point, we rule in fines
ta sugged the weight and size of the type which will even-
tually be wsed,

Maw the smell illustratian is rendered in postel ond chor-
coal pencl in the some manrner o the main illustratien.
After this, we will letter the c¢ompany rome ocros the
boltem of the od In pendl.

A few strakes of charconol percil here and thers to occent
our illgstratiens — same touches of opogue white for high
lights — und the layout iy ready te elean with o knewded
eraser and sproy with fxative,

WHY TRAVEL SECOND CLASS?

LD AITRWAYS CORPORATION

Py = mn weidy
g sy -

Bop e wen B B B

Pl I Above, you see the fnished semicomp reproduced in its actucl
sk el sze. Molice thot the detail is suggested rather thon corefully
drawn — but the loyoul does give an cdequate jdea af what the
finished, printed piece will lack like, At left iz the Gnithed od —
abaut one-third the size it would oppeor in o local newspoper,
Of course the finished illusteation and the actual photo ore vsed hare.

1 IR RS
oA P

FAN- WORLE ATRWAYS FORFORATION
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Designing small-space ads

Small-space newspaper and magazine advertising presents one of
the most challenging of all design and layout problems. Maost
advertisers who use small space for their message do so because
they cannot afford the large appropriations which the big com-
panies make, nor the highly experienced designers they ciploy.
50, while it requires much skill and knowledge to do these ads
well, they may he among the first assignments handed to you
when you make your start as a designer.

T'he advertizer, if he is not educated to the value of simplicity
and impact, usually wants to say as much as he can in his small
space. There are two ways of solving his design problem. One
is to show him the value of the impact of clear, simple design and

Making effective layouts —
with lots of copy or very little

Here the symbol of the client's
business deminates the loy-
eul. The client iy safisfied
with jusl the shop nome ond
a small amount of copy Below
it. This design would held its
impoct even whan surrgunded
by many small busy odsw

illustration, with little copy — the other is to recognize his desire
for a lot of copy and solve his problems with a thoughtful lay-
out with much copy and less space for the design. In either case,
the most important part of your job will be to desigu the small
ad so that it stands eut from the surrounding competition of
many other ads of similar size. Look at magazine or newspaper
pages made up of small ads and you will be convinoed of the
need to design small ads that are really creative and outstanding.

There is one hasic principle to keep in mind when designing
small ads. You must create a strong contiast of illustration and
copy against the white space of the hackground. This will help
prevent your design from bring overpowered hy surrounding ads.

RECORD SHOP

If the loyout requires lats of
copy, here is one woy to han-
dle it and still keep the od
deon and neatly srganized.
Mote thot the repested rec
ardy greate o strong design
altheugh they don’t really
toke vp much of the spoce.

This od fallaws the same prin- [
ciple o1 obove. The interest- |
ing shopes of the wienches |
can be uied for o striking PLUMBER |
loyau! whan only o wmall

amount of copy is required.

If more copy is needed, this
layout would leave room for
it, and ufill moke eFective
use of the wrenches to help
the od maintain its ploce on

a busy poge.
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AUTO REPAIRS

On this poge are four wmall ads that
fit the spoce of a newspoper column,
Al the left the vartical free form is
a matural choice for layoul spoce of
this shape and a efiant in the nursery
business. At the right, where the
elient wonts o odvertise sevaral items
and use mare copy, the tree becomes
a leaf — just os effective o symbal

These two ods for o goroge follew
the sams thinking as the nursery ads.
The tall narrow car, sesmingly
wyueszed by the spoce, has an el-
ement of whirmsy, IF more copy spoce
is needed the steering wheel is o
well-designed and immedictely ree-
egnizable yymbal.

NURSERIES

AUTO REPAIRS
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The value of impact in small newspaper ads

The simple, heavy ink-line treal-
ment in this design is well swited
to a small rewspaper od. Mo-
fice the interesting plecament
of the headline ond how it @
lsalated by lots of white space.
This layewt hoa impect ond
clarity and will tord out from
the swrrounding ods.

This clean-cut design for @
smallspoce  airline  odvertise-
ment will repreduce splendidly
on newspaper ok, The erisp,
black thope of the plone it
uncluttered by any background
and is oocenfuated by the
white spoce around it which
will alio set this ad epart from
those arownd il

SPACE AGE

Fan -\#’urlﬂw

‘ SPACE AGE

Pan-Worl W

The thin, light lines of this de-
sign would rep rodute on smaath
magazine sock But would not
print well an coorse newspoper.
The lightness of the lines alia
giver the loyout an overall
monciony that wauld maoke it
inconspicuous an the page —
where [t weuld he overpowered
by the cther ada.

The irk lines in this design are
too thin and close fegether. IF
it were printed on newipOper,
the irk would rua and All in
palidly between the fine llnex
The bockgreund is upmecessary
and ebsures the center of ine
terest, the plane. Thare is ol
less room for copy.



Some do’s and don’ts

As we have said, some of yvour first chances [or design and layout work
may well be with your smaller local advertisers. Big or little, every job
requires your best thought and cffort. Here are some practical points to

keep in mind when you take on such jobs as posters or small ads.

Church Bazaar

RIVERSIDE CHURCH

1
De: This layoul for o poster or @ small ad is clean erd simple. The church seeple it immediately
recsgritable ond confrosts nicely with the copy, which is organized in a ¥ngle black. The same
type foce (in diferant sizes) Is wied for the nome of the church ond the heodline. The copy cauld
be in o second Iype foce. Plenty of spoce arsurnd all the elements gives the laysu! an giry,
vncrowded feeling, while siill leaving encugh room far the meisoge.

Custom Tailor

CHURCH

——  Bazaar

Invitation ___  —— -

J. BRADY

Do: This simple, diract design for o teiler's card will stay up-to-date for a lang time. The open
scissars form an inferesting. eye-cotching shope ond theie is pleaty of room for the client’s nome

a3 well os o good-sized copy stetement,

Bon't: In sharp cantrast to the neal, erderly design ot the lefe, this ore Ty disorganized and con-
fusing. Becouse every headline vies o different type foce, there is ro feeling of consiency or
unity. The irregular pesition of the waricus heodiires and copy blacks alio edds 1o the fesling of
¢haat. It would be difficult to read the copy in its proper order. Many geod ods consist exclusively
of type = in several {sces — but they must be corefully arranged.

S

S |

Dan'h: A card like this tends to date quickly Becouse the suits appesr old foshicned in Just o few
seoions. The card 04 alse weak hecouse the copy is scattared ond dhiarganized — hard to reed in
ity proper sequence. It lacks the basic design virtue of simplicity.
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Summing up

Good design and layout, like good illustration, are essentially a matter of
creative thinking on the part of the artist. We have shown vou in the last three
lessons the essentials of good designing — the principles have been explained
and demonstrated in actual advertising and editorial designs. We have
pointed out the special factors you must consuder when designing ads for maga-
zines and newspapers, booklets, paperback covers, record album covers,

cards, posters, and other forms of visual communication.

Fach problem you encounter will have its own specific requirements. Although
vour professional assignments will be different in detail from any of the
examples in these lessons, you can apply the same methods of creative thinking
and planning to your own original work.

As a student of design, vou must always be alert and sensitive to new ideas and
approaches in contemporary design. Keep your eyes open for good work

in all advertising and editorial mediums. Publications like Art Direction,
Graphis, and the Art Directors’ Annuals are particularly fine sources of
inspiration. They show you what today’s best artists are doing, and contain
many articles and essays by outstanding art directors, advertising men, and
designers, covering the entire range of subjects that affect our world of

visual communication. They will help you keep abreast of new trends in this
ever-changing, challenging ficld of design and layout.

| Dog Show 4_‘

I aMwﬁiﬂJ

Throvghout yaur life os o crealive desigrer you will tace the chellange of
finding eriginal, inspired selutions to oll kinds of design prablems. Whatever
your problem — whether o simple pester for o dog show or an wloborate
brechure — visw every job in o fresh and imeginative way. Don't settle for
the first, obviows seletion, Instead, try 1o visualize differen and Better

wayy af handling each design problem, By trying verious oppreaches, you
pat only arrive ot the design that best fulfills the requirements of

the job, but yeu olie breaden your whale conzept of design and layout.
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HOW TO PRACTICE AND FREFARE FOR THIS LESSON

This lesson concentrates on applying the prin-
ciples you learned in the two previous lessons
to specific design jobs -- book covers, magn-
zine covers, posters and newspaper ads. The
mein point to learn is that every design, no
matter how appealing or interesting, must re-
flect the character of the publieation, pro-
duct or service -- the design must be & con-
vineing symbol of the thing it represents.

This means that your first step in any design
Job is to know the product, service or publi-
eation you are working with. What is its most
attractive feature? pDoes it heve an estab-
lished style that must be maintained? What
are the symbols that might be appropriate for
it? Ask yourself questions like these as you
Tollow our suggestions for study end practice.

1. Think of e number of fiction or nonfiction
books you have read, then create cover designs
that refleet their character and symbolize
their contents. Keep in mind the display re-
quirements, but use any medium or technique
that seems appropriate -- that strengthens
your design idea. Design at least a half doz-
en of these covers.

2. Pages 9 through 11 explein the design re-
quirements of some major magazine covers. Ap-
plying what you learn there, study the cover
designs of other magazines and decide how well
the covers reflect magazine policy and estab-
lish identity as well as interest. Try rede-

signing two or more magazine coOvers.

3. BSelect pictures or designs like those at
the left on pages 12 and 13 and redesign them
into posters with strong, simple impact. Make

it a point to study good poster design by pro-
fessionals.

L, Following the procedure shown on pages 18
through 21, make seversl laycuts. Select a
subject -- choose five or six elements that
you want to appear in the layout and do a mm-
ber of thumbnsil sketches. Then select the
best sketch and enlarge 1t, using any of the
methods shown on pages 15 through 17 of Lesson
2l. Mske this & semi-comprenensive layout as
shown on page 21 of Lesscn 20, Be sure to
vaery the subjects of these practice layouts.
Make some vertical, some horizontal. Work for
an end result that accurately suggests what
the finished ad, page or poster will look like.
The more of these you do, the faster you will
become acquainted with this important area of
art.

5. Finally, design & number of small-space
ads, keeping in mind the points made on pages
22 through 2k.

Compare all of your layouts and designs with
sach other. Ask yourself which are successful
and which are not. Then see if you can Tigure
out why. Be as objective as you can about
your own work.

THE ASSIGHMENTS YOU ARE 70 SEND IN FOR CRITICISM

ASBTIGHMENT 1. Select ONE of the four follow-
ing subjects and meke a poster design. This
poster is planned for display in a store win-

dow,

A. A livestock fair in which children are

the exhibitors., Your approach should be light
and humorous. The poster should include the
following informaticn: "Junior Farmer's Feir,
9 AM. to 5 P.M., August 15-20, County Sta=-
diun, Admission $1.00."

E. A poster design for a swimming meet., Your
poster should include the following informa-
tion: "Swimming Meet, Westfair YMCA, March
15th, 8 P.M., Admission $1.00.,"

€. A poster design for an antique show, Your

poster should include the fellowing informa-
tion: "Suffield County Antique Show, Milford
Green, July 6th, Tth and 8th."

D. A poster design for a jazz concert.
Include the following information: "Jezz
Concert, Town Hall, August 11th, 8 P.M,,
Admission $1.00."

Your poster may be either horizontal or ver-
tierl. Do it in eolor and design it to fill
& 15 x 20-inch sheet of illustraticn beoard
or colored posterboard. Since your actual
art work would be displayed rather than re-
produced, don't leaye a margin unless you
plan it as a part of your design,

Mark the back of this poster -- ASSIGHMENT 1.

(cver, please)




Student work -- Ie=sson 20

ASSTGNMENT 2, Design fwo layouts for small-
gpace newspaper ads, One ad, for = local pet
slicp, will feature a dog, & cal or a bird.

In this ad the client wants lots of copy (it
will take up half of the ad space). The ad
should contain the heading: "Loving Carel"
in addition to the copy block and the words:
"Bill's Pet Shop, 100 Main Street, Southvort,
Tel. PA 8-183L."

The seccnd ad iz for a travel agency. Hers
the client wanits only about a quarter of the
space for copy. Tne ed is to contain the
heading: "Spain" in addition to the copy
block and the words: '"World Travel Agency."

Before you do this assignment, restudy pages
22 through 24.

Poge 2

Make these youts the same size as those on
page 24, Do them in pencil or ink on & piece
of 11 x lh-inch illustration board. Letter
the headline, name, address and phone number.,
This lettering need not be fipnished lettering,
but it should be neatly done and suggest the
character of the type you plen to use,

Mark this board -- ASSIGHMENT 2.

In eriticizing your work we will be chiefly
interested in:

~-How interesting and original your de-
signs are,

—-How well they meet the requirements
for a strong, effective poster or news-
paper ad.

IMFORTANT: BEe sure to letter your name, address
and student number neatly at the lower left-hand

corner of each assignment. In the lower right
corner, place the lesson number and assignment

number. For Assignment 1, do this letiering on
the back of your poster.

Your lesson carton should contain:

Assignment 1
Assignment 2
1 Return shipping label filled out completely

Meil this carton to:
FAMOUS ARTISTS COURSE, WESTPORT, CONN.
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